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Cotopaxi doing good business by doing good
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SALT LAKE CITY — For Davis Smith
and his team at Cotopaxi, the Utah
company’s motto of “Gear for Good"
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ness' DNA that 1o extract it would,
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And that critical, stroctural under-
layment of ensuring that people’s lives
are being bettered at every touchpoint
—w they're sewing a Cotopaxi
daypack, working for the 4-year-old
firm, or enjoying one of the company’s
innovative outdoor products — 15 a
consequence of thoughtful intent.
For Seith, it was an idea seeded
in him while growing up in Latin
America, ¢ ;

“1 grew up loving the outdoors but
also had a deep passion and empathy
for people,” Smith said. *Tsaw over
and over again, my entire childhoad,
how lucky I was. The people I'saw ev-

(hywmm:smnasme just
as!md\mdmg Just as ambitious,
but had no opportunity. From that
time, I knew I wanted to play a role in
changing things for the befter.”

How to implement that role was
a percolating concept, but one

that stayed with Smith throughout
undergradiste work at BYU and later

while earning an MBA at the Wharton
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encounter helped illuminate Smith's
path forward.
*Steve really inspired me to find a
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